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As Hutchings and Rulyova state on the fi rst page of this book on contemporary Russian televi-

sion, ‘all that the reader needs to know about this book is contained in its title’. (p. 1) They 

then set out in a systematic fashion throughout the book, highlighting and illuminating these 

various points contained in the title — television, culture, Putin’s Russia and control.

The book is concerned with a very topical issue. Television serves as a conduit for transmit-

ting values, images and ideas of a ‘new’ Russian identity following the collapse of the Soviet 

identity, together with the Soviet Union in late 1991. Efforts to establish a viable identity were 

increased following Putin’s assumption of power. Television and control of the message have 

been critical to those efforts.

Hutchings and Rulyova’s book is divided into nine chapters, each of which builds upon the 

themes and information acquired from the previous chapter. The fi rst subject to be analysed is 

Post-Soviet television news, followed by the 300 year celebrations in St Petersburg, television 

coverage of Beslan, the talk show on Post-Soviet television, military drama serials, TV sitcoms 

and questions of taste, the taking of Western-style game show formats, regional TV and the 

opinions and observations of Russian viewers.

A substantial amount of theory relating to mass media and culture is drawn from a variety 

of different scholars from within and beyond Russian studies, such as Ellen Mickiewicz, Colin 

McCabe, Ivan Zassoursky, Norman Fairclough and Olga Koltsova to name a fraction of them. 

An interesting and helpful aspect of this work is that it introduces a number of theories from 

Russian researchers on the issues that are raised.

One of the intriguing fi ndings of the book is observed across a number of the chapters. In 

spite of the attempts to instil a sense of ‘Russianness’ into the mass media in order to transmit 

the sense of desired identity and values, the genre and format of a number of programmes is 

anything but distinctly ‘Russian’. Admittedly, a number of international show formats that did 

suffi ciently correspond to the public’s tastes and expectations have failed. But there are those 

that are successful too, My Fair Nanny being one such example.

One of the central conclusions and fi ndings of Television and Culture in Putin’s Russia: 

Remote Control is ‘Notwithstanding the undoubted effects of the ever increasing pressure 

applied to the media under Putin, we have argued that the regime’s capacity for exerting 

power over the televisual semiosis is relatively weak, owing to the absence of a fully developed 

hegemonic process [. . .]’. (p. 219). No matter what the intentions of the sender of the message, 

ultimately it is the reception and the processing of the material by the audience that has the 

fi nal say on the end meaning that is derived.

The book is well-written and contains a lot of valuable information and insights into the 

modern world of Russian television in an age where identity formation is a key priority of the 

government. Statements and observations are well supported by documented references, 

the descriptions of the focus group compositions and methods were greatly detailed. My only 

‘quibble’, which is pretty minor, is that the language gets very technical and heavy at times. 

That makes the task of taking in what is being said somewhat more of a laborious process.

Uppsala Centre for Russian and Eurasian Studies Greg Simons


